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FOR IMMEDIATE RELEASE 

 

Petra Foods’ 2Q net profit jumps 45.9% to     
US$5.0 million  

 
• Cocoa ingredients business grew 7.2% y-o-y while Branded Consumer rose 13.0%, 

giving Group revenue an 8.6% lift to US$289.5 million  
• Interim one-tier tax exempt dividend of 1.48 Singapore cents per share  

   
Financial Highlights 3 months ended 30 June 6 months ended 30 June 

(US$’000) Apr-Jun 
09 

Apr-Jun 
08 

 Change 
(%)  

Jan-Jun 
09 

Jan-Jun 
08 

Change 
(%) 

Revenue 289,466 266,537 8.6 571,241 516,076 10.7 
Gross Profit 34,610 31,584 9.6 64,024 55,063 16.3 
EBITDA 15,624 13,587 15.0 29,094 23,644 23.1 
Profit before tax 6,598 4,514 46.2 11,043 6,788 62.7 
Net profit  5,019 3,440 45.9 8,322 5,157 61.4 

 
SINGAPORE - 13 August 2009 - Petra Foods Limited (“Petra Foods” or the “Group”), one of the 
world’s major manufacturers and suppliers of cocoa ingredients and branded consumer 
confectionary products, today reported another strong quarter, with net profit jumping 45.9% to 
US$5.0 million on sales of US$289.5 million for the three months ended 30 June 2009. 
 
Boosted by two very strong quarters, the Group’s 1H 2009 net profit surged 61.4% to US$8.3 

million on sales of US$571.2 million. 

 
Its robust performance in the second quarter was attributed to the continued strong performance of 
its Branded Consumer and Cocoa Ingredients (Asia and Latin America) businesses, and the 
absence of any FRS 39 Hedge Re-designation charge.  The Group’s performance would have 
been significantly stronger if not for the pre-operating loss of its European Cocoa Ingredients 
operations and the weaker regional currencies which had the impact of distorting the local 
currency performance when translated into the Group’s reporting currency in US Dollars.   
 
In the latest second quarter, the Group’s Branded Consumer Division generated sales of US$72.5 
million, a 13% improvement year-on-year.  However, if this was reported in local currency terms, 
the improvement would have been a more significant 30.0% and for the Group, this would have 
translated to an even stronger 1H 2009 PATMI growth of 84.6%. 
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Based on the number of ordinary shares in issue, earnings per share (“EPS”) for 2Q 2009 was 

1.14 US cents.  Net asset value per share stood at 35.5 US cents as at 30 June 2009. 

 
Commenting on the Group’s first half performance, Mr John Chuang, Chief Executive Officer of 
Petra Foods said, “We continued to score big particularly in sales of our Own Brands and 3rd Party 
Brands despite the continuing weakness in the global economy and volatility in foreign exchange 
rates.  All of our key consumer markets - Indonesia, Philippines, Malaysia and Singapore - have all 
done very well in driving higher sales volumes by introducing new products, adding new 3rd Party 
agencies and developing new channels, whilst deepening existing ones.  Our core Cocoa 
Ingredients Division continued its growth path, posting higher EBITDA yield of 21.6% as result of 
higher product pricing, coupled with strong customer demand.”   
 
“Despite a pre-operating loss of US$2.2 million from our European Cocoa Ingredients operations, I 

am very pleased to say that we have begun delivering cocoa products processed at our State-of-

Art facility in Hamburg to our customers and have increased our sales initiatives,” added Mr 

Chuang. 

 

With Petra Foods’ excellent half-year performance, the Group’s directors have recommended an 

interim one-tier tax exempt dividend of 1.48 Singapore cents per share to be paid on 15 

September 2009. 

 

SEGMENTAL REVIEW 
Branded Consumer Division 

3 months ended 30 June 
Financial Highlights 
(US$ million) 

2Q 2009 2Q 2008 % Change 
Year on Year 

% Change 
In Constant 

Exchange Rates * 
Indonesia 46.6 47.3 (1.4%) 16.0% 
The Regional Markets 25.9 16.9 53.3% 69.3% 

Branded Consumer Revenue 72.5 64.2 13.0% 30.0% 
     

Gross Profit Margin (%) 28.6% 29.5% (0.9%) 
Weighted lower by 

new 3rd Party 
Agencies 

     

EBITDA  9.1 8.3 9.7% 29.1% 
 
*  For comparative purposes only, this shows the effect of using the respective exchange rates of the regional currencies 

in 2Q 2008 in translating the Branded Consumer Division’s 2Q 2009 results. 
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In local currency terms, the Group’s Branded Consumer Division posted stronger performance 

with revenue growth of 30.0% and EBITDA growth of 29.1%.  This was driven by the higher 

volume growth of its Own Brands in Indonesia and the Philippines, brought about by continued 

strong momentum from its marketing initiatives and new product launches, and continued growth 

in existing agencies and new agencies secured for 3rd Party Brands.   

 

Whilst Own Brands generated higher quarter-on-quarter margins in 2Q 2009, the Branded 

Consumer Divisions’ overall gross profit margin was diluted by the lower margins from new 3rd 

Party agencies, dipping marginally by 0.9% pt to 28.6%.   

 

Revenue from the Regional Markets, led by the Philippines, Singapore and Malaysia, continued its 

growth path, achieving a 53.5% (in US dollar terms) jump in 2Q 2009.  This market segment now 

contributes 35.7% of Branded Consumer Division’s 2Q 2009 revenue (2Q 2008: 26.3%). 

 

From 7% in 2004, the Branded Consumer Division has successfully grown regional revenue 

contribution to more than 30%, in line with the strategy of achieving geographical diversity in 

revenue. 

 

Core Cocoa Ingredients Division (Asia and Latin America) 

3 months ended 30 June 
Financial Highlights  
(US$ million) 2Q 2009 2Q 2008 % Change 

Year on Year 
Revenue 
 

143.6 130.4 10.1% 

EBITDA 
 

8.4 7.6* 11.3% 

EBITDA/mt in US$ 
(6 months moving average) 
 

197 162 21.6% 

 
 * Note: The 2Q 2008 EBITDA figure excludes the negative US$2.4 million effect of FRS 39 Accounting Charge. 
 

The Group’s Core Cocoa Ingredients operations continued to register strong profit performance 

with EBITDA growing by 11.3% year-on-year to US$8.4 million, driven by the 21.6% improvement 

in EBITDA yield to US$197/mt in 2Q 2009.  

 

The higher EBITDA yield reflected the higher product pricing of the Group’s premium cocoa 

ingredients and its ability to pass on price increases.  The penetration of new markets drove sales 

volume upwards by 5.4%.   
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Balance Sheet and Financial Position 

As at 30 June 2009, total shareholders’ equity stood at US$189.0 million.  Total assets grew by 

US$128.6 million due to higher receivables of US$35.8 million in line with revenue growth; 

increased inventory level of US$54.4 million due to new 3rd Party agencies secured and higher 

cocoa bean inventories carried for expanded capacity and seasonal factors; and capital 

expenditure of U$29.0 million of which US$19.7 million was used for the completion of the Europe 

investment program. 

 

The Group’s borrowings stood at US$377.2 million. Net debt to equity ratio increased from 1.50 

times to 1.67 times as at 30 June 2009.  Adjusted net debt to equity (excluding the funding of 

cocoa bean inventories) was lower at 0.63 times. 

 

Business Outlook 
“For our Core Cocoa Ingredients Division, we expect the positive 1H momentum to continue into 

2H 2009 while for Branded Consumer, we see the volume growth continuing and together with 

price increases implemented in March 2009, we expect the benefit to our Own Brands profit 

margin to continue into 2H 2009,” said Mr Chuang 

 

“With the continued strong momentum of our Core Businesses and lower Second Half loss 

expected for our Europe operations, we are positive on the Group’s outlook for the remainder of 

2009,” he added. 

 

# # # 
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ABOUT PETRA FOODS LIMITED 
 
Listed on the SGX-ST since 5 November 2004, Petra Food Limited and its subsidiaries (“the 
Group”) is one of the world’s major manufacturers and suppliers for premium cocoa ingredients, 
namely cocoa powder, cocoa butter and cocoa liquor. The Group also manufactures and/or 
distributes branded consumer products, primarily chocolate confectionery products, for which it is 
the market leader in Indonesia. 
 
The Group has two business divisions, Cocoa Ingredients and Branded Consumer. 
 
Cocoa Ingredients Division 
The Group manufactures and sells cocoa ingredients, under the “Delfi” brand, to over 30 countries 
worldwide. Its major customers are international food and beverage companies such as Nestlé, 
Cadbury, the Mars Group, Arnott’s, A.B. Foods, Barry Callebaut and the Meiji Group. 
 
Branded Consumer Division  
The Group manufactures and/or distributes branded consumer products that are sold in over 17 
countries including Indonesia, Singapore, Malaysia, Hong Kong, Australia, Thailand, the 
Philippines and China. Petra Foods has an established portfolio of chocolate confectionery brands 
which are household names in Indonesia include 10 master brands and 20 key sub brands and 
manufactures over 300 stock keeping units. Its flagship brands in Indonesia include “SilverQueen” 
and “Ceres” that were introduced in the 1950s and “Delfi” in the 1980s.  With a strong distribution 
network across the region, the Group also distributes a well-known portfolio of 3rd Party Brands in 
Indonesia, Singapore, Malaysia and the Philippines.  . 
 
Headquartered in Singapore, Petra Foods has seven cocoa processing facilities (located in 
Indonesia, Malaysia, the Philippines, Thailand, Brazil, Mexico and Germany), one cocoa butter 
facility (located in France), two chocolate confectionery production facilities (located in Indonesia 
and the Philippines) and a total staff strength of over 4,000.  
 
Petra Foods was awarded the top spot in the annual Singapore Enterprise 50 Award in 2003. In 
addition, it was recognised as the "Best Newly Listed Singapore Company in 2004" in AsiaMoney's 
Best Managed Companies Poll 2004. Petra Foods was named the “Enterprise of the Year 2004” 
by the 20th Singapore Business Awards on 30 March 2005 and was named one of “Singapore’s 15 
Most Valuable Brands” in November 2005 by IE Singapore.   
 
The Group is also a 2-time winner at the Singapore Corporate Awards, bagging a Silver award for 
its inaugural annual report in the “Best Annual Report/Newly Listed Company” category in 2006.  
More recently in April 2009, Petra Foods clinched a Gold award in the “Best Annual Report/ 
Companies with $300 million to less than $1 billion in market capitalisation” category. 
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