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FOR IMMEDIATE RELEASE  

 

Petra Foods’ FY2005 revenue hits US$439m 
with net profit up 28.9% to US$23.7m  

• Investment in capacity expansion pays off as revenue climbs 14.4% 

• Directors recommending final dividend of Singapore 1.56 cents 

 

Financial Highlights 3 months ended 31 Dec 12 months ended 31 Dec 

 Oct-Dec 05 Oct-Dec 04 % Change Jan-Dec 05 Jan-Dec 04 % 
Change 

Revenue (US$’m) 112.5 99.8 +12.7 439.3 383.9 +14.4 

Gross Profit (US$’m) 23.9 20.5 +16.5 83.8 73.8 +13.6 

PBT (US$’m) 8.5 6.3 +33.8 29.9 23.6 +26.9 

Net Profit (US$’m) 6.6 4.7 +39.5 23.7 18.4 +28.9 

EBITDA (US$’m) 12.4 10.1 +22.5 43.6 39.9 +9.3 
 

 
SINGAPORE - 21 February 2006 - Petra Foods Limited (“Petra Foods” or the “Group”), 
one of the world’s major manufacturers and suppliers of premium cocoa ingredients and 
branded consumer confectionary products, has reported an excellent set of results for the 
financial  year (FY2005) and fourth quarter ending 31 December 2005.   
 
Following recent acquisitions, including the Goya business which provides the Group with 
immediate presence in the Philippines, and on the back of double digit growth in both the 
revenue and net profit for FY2005, the Group is also optimistic of its business prospects for 
the coming year. 
 

During the period under review, net profit grew by US$5.3 million or 28.9% to US$23.7 

million on the back of a 14.4% increase in turnover which translates to a record sales of 

US$439.3 million.  EBITDA grew 9.3% to US$43.6 million, up from US$39.9 million in 

FY2004. 
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For the fourth quarter ended 31 December 2005, net profit jumped by 39.5% to US$6.6 

million whilst sales increased by 12.7% to US$112.5 million. 

 

Both the Cocoa Ingredients Division and Branded Consumer Division also recorded 

double-digit revenue growth as the Group’s expansion plans bore fruit.   

 

Mr. John Chuang, Chief Executive of Petra Foods said, “The Board and Management are 

extremely pleased with this positive set of results.  Our efforts in expanding the Group’s 

operations have paid off. In FY2005, we have committed more than US$45.5 million in 

capital expenditure and acquisitions to expand our production capacity in Indonesia and 

Malaysia; our distribution networks in the ASEAN countries; and further extend our 

geographical reach as well as broaden our brand portfolio. ”    

 

Based on the weighted average number of ordinary shares in issue during the financial year, 

diluted earnings per share rose from US 4.4 cents to US 4.5 cents.  Net asset value per 

ordinary share increased from US 25.5 cents as at 31 December 2004 to US 28.6 cents.   

 

The Directors have recommended a final tax exempt dividend of Singapore 1.56 cents per 

share making a total dividend of Singapore 2.94 cents for the full year. 

 

Cocoa Ingredients and Branded Consumer Divisions  

Financial Highlights 3 months ended 31 Dec 12 months ended 31 Dec 

 Oct-Dec 05 Oct-Dec 04 % Change  Oct-Dec 04 Oct-Dec 05 Oct-Dec 04 

Revenue (US$’m) 112.5 99.8 +12.7 439.3 383.9 +14.4 

Cocoa Ingredients 73.2 66.6 +18.1 301.6 266.3 +13.3 

Branded Consumer 39.2 33.2 +10.1 137.7 117.6 +17.1 

       

EBITDA 12.3 10.1 +22.5 43.6 39.9 +9.3 

Cocoa Ingredients 7.1 5.7 +24.6 25.3 22.0 +15.0 

Branded Consumer 5.2 4.4 +19.8 18.2 17.8 +2.2 
 

 
Continued Growth in both the Cocoa Ingredients and Branded Consumer Divisions  
Further capacity expansion and continued efforts in strengthening the partnerships with our 

customers have led to the Cocoa Ingredients Division recording a 13.3% growth in 

revenue to US$301.6 million.  The higher sales volume was two-fold, with strong demand for 

customised and higher added value products from customers in the international food and 
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beverage industry, coupled with the successful penetration of new markets.  As a result, 

sales to Europe and North America rose by a combined 49.4% to US$100.7 million. 

 

EBITDA per metric tonne of sales volume increased 6.3% from US$208 to US$221 as a 

result of increased economies of scale brought about by the Group’s concerted efforts to 

raise capacity and ensure high utilisation.  

 

The Branded Consumer Division, on the other hand, was driven by the increased 

consumption in Indonesia in the second half of the year and a stronger regional contribution. 

Sales soared 17.7% to US$137.7 million. In local currency terms, revenue would have grown 

by 27%. EBITDA grew 2.1% to US$18.2 million despite significant cost increases in our core 

market and start up losses in the Malaysian joint venture. 

 

Moving forward, backed by its expanded manufacturing capacity, the Group will continue to 

leverage on its market leadership position and its strong brand profile in Indonesia to grow its 

non-Indonesian markets, which grew to 14% of total Branded Consumer Revenue in 

FY2005, up from 7% previously.  

 

 
Prospects 
Going forward, the Group’s demand-led strategy will continue to propel the growth 

momentum for both the Cocoa Ingredients and Branded Consumer Divisions. The 

outsourcing trend by global manufacturers and consolidation of the industry continues to 

move ahead and the Group believes that there is potential to further enhance its global 

position within the cocoa ingredients market as a result.   

 

“Globally, major manufacturers continue to turn to cocoa ingredients processors like Petra 

Foods who can offer customised and specialised services and support.  Our business 

continue to enjoy strong demand from our key customers” Mr Chuang said.     

 

On the Branded Consumer side, Petra Foods will continue to expand its strong foothold in 

the Indonesian chocolate confectionery market while growing the regional contributions.  The 

recent acquisition of Goya in the Philippines and the “Hudson’s” business allow the Group to 

further build on this scale.   

 
******************************** 
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ABOUT PETRA FOODS LIMITED 
 
Listed on the SGX-ST since 5 November 2004, Petra Food Limited and its subsidiaries (“the 
Group”) is one of the world’s major manufacturers and suppliers for cocoa ingredients, 
namely cocoa powder, cocoa butter and cocoa liquor. The Group also manufactures and/or 
distributes branded consumer products, primarily chocolate confectionery products, for which 
it is the market leader in Indonesia. 
 
The Group has two business divisions, Cocoa Ingredients and Branded Consumer. 
 
Cocoa Ingredients Division 
The Group manufactures and sells cocoa ingredients, under the “Delfi” brand, to over 30 
countries worldwide. Its major customers are international food and beverage companies 
such as Nestlé, Cadbury, the Mars Group, Arnott’s, A.B. Foods, Barry Callebaut and the 
Meiji Group. 
 
Branded Consumer Division  
The Group manufactures and/or distributes branded consumer products that are sold in over 
17 countries including Indonesia, Singapore, Malaysia, Hong Kong, Australia, Thailand, the 
Philippines and China. Petra Foods has an established portfolio of chocolate confectionery 
brands which are household names in Indonesia include eight master brands and 19 key sub 
brands and manufactures over 300 stock keeping units. Its flagship brands in Indonesia 
include “Silver Queen” and “Ceres” that were introduced in the 1950s and “Delfi” in the 
1980s. In addition, the Group also distributes a well-known portfolio of third party brands in 
Indonesia, Singapore and Malaysia.  
 
Headquartered in Singapore, Petra Foods has six cocoa processing facilities (located in 
Indonesia, Malaysia, the Philippines, Thailand, Brazil and Mexico), two chocolate 
confectionery production facilities (located in Indonesia and Malaysia) and a total staff 
strength of over 4,000.  
 
Petra Foods was awarded the top spot in the annual Singapore Enterprise 50 Award in 2003. 
In addition, it was recognised as the "Best Newly Listed Singapore Company in 2004" in 
Asiamoney's Best Managed Companies Poll 2004.  In March 2005, Petra Foods was named 
the “Enterprise of the Year 2004” by the 20th Singapore Business Awards. Most recently, it 
was ranked as one of the top 15 brands in the Singapore Brand Award 2005. 
 
 
 
Issued on behalf of Petra Foods Limited 
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